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https://vimeo.com/369215926
https://www.paolodata.com/
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An emotional visual journey for
a company becoming a group.

Eisworld CCCCCC
Horizons



https://drive.google.com/file/d/1Iy7xp1_q4JYGx0xhmtuL4BbX5cUOsEWt/view?usp=sharing target="_BLANK"




This was a piece I'm personally
fond of because my company
allows me to realize a video for
the expansion of our little agency
in a bigger group.

Instead of a common company
video, | was able to direct my first
motion story, experimenting with
new narrative ideas for an IT
company, working with an
illustrator to tell a concept with
visuals and emotions.




A puzzle skill-based game with
minimalist and polished design.

®
P I.OJ ‘ E c | ) Analphabeta Studio - Personal Project
. ROLE
() a ln Creative Direction - Motion Design
- UI/UX Design - Audio Mix



https://drive.google.com/file/d/13nkWuih6R0tCLHlQL2-HgoB4LQxYHQ-2/view?usp=sharing




As a part of the Analphabeta
Studio Team, | made all the
graphics, motion advertising on
youtube, and animation inside the
game, UI/UX design, and also
helped out with the main concept
and the level design of the entire
game.

Project Loading won the Apple
Game of the Day and Android

Game of the Month in 2019.
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A security |earning ploh[orm
with {unny gOmifiCOTion quizzes.
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Are you
sure?

AGENCY



https://drive.google.com/file/d/1Z0rxGzphmn7EYmXE2NtKMn9peQC7jb_K/view?usp=sharing
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gt Marelli's Seeurily Pokicied

When Magneti Marelli come to us
asking how to improve the
security knowledge of their
employees, we suggested thinking
outside of the box.

The result was an interactive online
quiz, divided into 4 chapters, each
for one requested aspect of IT
security. Employees were suggested
to follow the video story and
answer the questions, learning while
playing. Gamification success.




An explainer video for an

e
innovative | T FCA product.

FCA Mopar ltaly

Creative Direction - Storytelling -
Motion Design - Audio Mix



https://drive.google.com/file/d/1-PnUTfKm4WylqQwwxg7rrgN8hHEpqSpk/view?usp=sharing
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We were contacted by a small team
inside FCA, asking to promote their
new innovative tool for a more
efficient organization of the
warehouse around the globe.

In a big company like FCA, usually,
there is a very serious and
low-quality presentation style but
we realized a fresh and colourful
video, that stands-out. being able
to explain simply and playfully, a
complex but important tool.



visual
Design



MUDEC

PLAY VIDEO 38

MUDEC - Competition project

Visual Design - Motion Design

Sobrio
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https://drive.google.com/drive/folders/1UVefeozankzjFsXMxeeKR5SjCbYOlmRe?usp=sharing

This was a proposal for a contest
that, as a little agency, we did in
two days (an nights).

Mudec (Milan Cultural Museum)

asked to transform their digital
appealing and we answered the
challenge with a mix of pop style
and colours. We made all the
visual and motion samples for a
cool and new style of online
digital communication.

Tutti | Giovedi e Venerdi
di Gennaio 2019

APERITIVO
POP-ART







FACEBOOK 38

Winter Natura

Creative Direction - Motion Design
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https://www.facebook.com/winternatura

Winter Natura is a natural ltalian
phytotherapy brand for
middle-aged people. In 2020 | was
in charge of the Creative Direction
of the social brand.

| chose a delicate colours palette
and a simple drawing style to
communicate the benefit and the
value of each product in the
catalogue, with a series of
informative and effective stories to
create a social online herbarium.




Brand Design
Ul / UX



A newborn e-commerce ]EOF

natural brands and cosmetics.

Erboristeria
Ccom

WATCH SITE

CLIENT
Erboristeria.com
ROLE

Creative Direction

Brand Design
Ul / UX
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www.erboristeria.com

erboristeria-com
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Erboristeria.com is a new ltalian
brand born with the purpose of
sells natural cosmetic and
phytotherapy products. |
suggested following an elegant
but traditional mood, with some
reminders to the dictionary and
encyclopedic world.

The result is a simple and
adaptable brand design with
natural and warm colours matched
with craft materials for boxes,
letters and tags. The UI/UX design
comes after the brand images,
focusing on a simple and clear
design adaptable to various future
products to join the store.
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A smarter way to find an
book a recording session.

Music e
to GO

Creative Direction
Brand design



http://www.musictogo.it/




Music, passion and lifestyle. Music
To Go is the brainchild of a group
of professionals and musicians who
want to make the world of music
smart and just a click away.

| was asked to collaborate in this
project aiming to make an easier
way to booking for people who
want to record and play in their
city finding the right place and
mates. | designed the logo and the
app with a UX/UI designer, setting
all the mood, the graphics and the
creative feeling.

|1 Musictogo

Preferiti

Diesis Room Jazz Room

28Ma 12/09f20

Le mie prenotazioni

Free Town Music

Giovedi 9 | 19.00-21.00

Cosa cerchi?
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A collection of \eammg tools

W(OI’ :C/A\ emp\oyees.

FCA - New
Bonus System
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New Bonus
evolution Services
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\What do you want to learn?

L

Top Forum

i nt management
Basis Campeign Creatien Speinl Type of Compaigns Payme

FCA request Sobrio to think and
create a website hosting video
tutorials about their internal tools
for all their employees.

We put together a vibrant and
colourful Ul, with a solid
gamification system and an
internal forum and wiki.

We create an ecosystem of
application where Semplicity and
interaction are always in the first
place for the user.
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A digib\ inferactive experience
to choose your hqirsfy\e.

Biokeratin
o o
Creative Direction
Ul / UX

WATCH SITE

2020
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https://biokeratin.it/
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BIO KERATIN %

\\ colore naturale dei
tuoi capellie

HMERO
SCOPRI

(/) | prodotti

CASTANOD

Few questions and the right
product is on your screen.

BIONDO

CREA

Il tuo look

ROSSO

With the purpose to simplify and
innovate the way people choose
their favourite hair colour, we BIANCO
developed a website that instead \
of showing only the catalogue, '
brings the right product directly to

you. From the idea to the

realization | designed the entire Ul

and managed the development @

team during the realization. e —goseedl ¥

STORE LOCATOR Q







Other
projects



A mix of stories, visuals, motion
design and creativity.

PLAY VIDEO }g)

PLAY VIDEO Eg)

PLAY VIDEO }8
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https://drive.google.com/drive/folders/1Vamm5DSm713KMsin0CRkD2LW02cnwlss?usp=sharing
https://drive.google.com/file/d/1qHSTP6Qi8FIDiP6XjYsqwpj5glhy7a8B/view?usp=sharing
https://drive.google.com/file/d/1GFnyBd6-jrnbEKTrdLjwY-wk-rpEeAvj/view?usp=sharing
https://drive.google.com/file/d/1dl8Wniv5av-63Q3JvtIMQA8woOaLZxjA/view?usp=sharing

Thank you

paolodata.com info@paolodata.com +39 3485985843

FOLLOW ME
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www.paolodata.com
https://www.instagram.com/paolodata/
https://www.behance.net/paolodata
https://www.youtube.com/c/PaoloData
https://vimeo.com/paolodata
https://www.linkedin.com/in/paolodata/
https://dribbble.com/paolodata

